Carnival Corporation to Significantly Reduce Single-Use Plastics by End of 2021
July 9, 2019
Reduction of single-use plastics by corporation's nine cruise line brands is part of Operation Oceans Alive program,
which furthers commitment to achieve and sustain environmental compliance and excellence
MIAMI, July 9, 2019 /PRNewswire/ -- Carnival Corporation & plc (NYSE/LSE: CCL; NYSE: CUK), the world's largest leisure travel company, today
announced that it will significantly eliminate its purchase and consumption of non-essential single-use plastics by the end of 2021. The effort to
dramatically reduce single-use plastics across its nine global cruise line brands is part of an expansion of Operation Oceans Alive, the corporation's
program to further its ongoing commitment to achieve and sustain environmental compliance and excellence.
Carnival Corporation and its cruise line brands already have plans under way, including initiatives to reduce or eliminate plastic straws, cups, lids, and
bags, among other single-use items. The brands are also working to potentially eliminate individual servings of select packaged food items and other
single-use plastics or decorative items used in food and beverage service as well as in staterooms.
The company is immediately focusing on reducing single-use plastic items not used for sanitary or public health-related purposes. As part of the
company's stringent Health, Environment, Safety and Security (HESS) Policy and to comply with national and international regulations governing
cruise ship operations, there are some single-use plastic items that cannot be completely eliminated, including plastic trash can liners in common
areas and sanitary gloves, among others.
"We recognize that to be a responsible global organization, a good corporate citizen and the environmental leader our guests expect us to be, we need
to continue to take proactive measures to ensure sustainability is ingrained in all aspects of our operation across our nine global cruise brands," said
Bill Burke, chief maritime officer for Carnival Corporation. "Our Operation Oceans Alive platform and this initiative to dramatically reduce single-use
plastics across our global fleet are just some of the ways we are committed to continuously enhancing our operations and focus on environmental
compliance and excellence. Along with the support of our more than 120,000 dedicated employees, most of whom live and work at sea, we will do our
part to preserve and protect the oceans, seas and destinations we visit around the world."
Added Burke: "We know our guests share our commitment to protecting the world we live in, and we appreciate their support as we continue our
ongoing efforts to be proactive stewards, ambassadors and guardians of our environment."
Underscoring Carnival Corporation's long-term goal to achieve and sustain environmental compliance and excellence, these efforts are part of the
company's expanding Operation Oceans Alive program, which promotes a culture of transparency, learning and commitment across its global
operations.
Introduced in January 2018, Carnival Corporation launched Operation Oceans Alive as an internal effort and call to action to further ensure all
employees receive proper education, training and oversight, while continuing the company-wide commitment to protecting the oceans, seas and
destinations in which it operates.
In the program's first year, the corporation continued to implement innovative technology solutions for sustainability, accelerate environmental training
efforts and improve communications to achieve a higher level of environmental awareness and a culture of environmental stewardship. The initiative is
now being expanded externally as the platform for the corporation's commitment to achieving and sustaining environmental compliance, excellence
and leadership, and will continue to expand through an increase in funding, staffing and responsibility.
Operation Oceans Alive and the company's plan to dramatically reduce single-use plastics are among a series of ongoing efforts designed to further
strengthen the company's commitment to sustainability and environmental responsibility, as outlined in its 2020 Sustainability Goals.
In 2018, the company announced it achieved its 25% carbon reduction goal three years ahead of schedule, and it is on track with its nine other 2020
sustainability targets for reducing its environmental footprint, while enhancing the health, safety and security of its guests and crew members, and
ensuring sustainable business practices among its nine cruise line brands, business partners and suppliers.
These efforts and others support Carnival Corporation's long-term commitment to sustainability, responsible operations and protecting the
environment, and are an important part of the company's supervised terms of probation, which include initiatives such as reducing single-use plastics,
and environmental compliance plan, which includes initiatives such as organizational and structural improvements to teams, equipment and
procedures.
About Carnival Corporation & plc
Carnival Corporation & plc is the world's largest leisure travel company and among the most profitable and financially strong in the cruise and vacation
industries, with a portfolio of nine of the world's leading cruise lines. With operations in North America, Australia, Europe and Asia, its portfolio features
Carnival Cruise Line, Princess Cruises, Holland America Line, Seabourn, P&O Cruises (Australia), Costa Cruises, AIDA Cruises, P&O Cruises (UK)
and Cunard.
Together, the corporation's cruise lines operate 104 ships with 243,000 lower berths visiting over 700 ports around the world, with 19 new ships
scheduled to be delivered through 2025. Carnival Corporation & plc also operates Holland America Princess Alaska Tours, the leading tour company
in Alaska and the Canadian Yukon. Traded on both the New York and London Stock Exchanges, Carnival Corporation & plc is the only group in the
world to be included in both the S&P 500 and the FTSE 100 indices.

With a long history of innovation and providing guests with extraordinary vacation experiences, Carnival Corporation has received thousands of
industry awards – including recognition by the Consumer Technology Association™ as a CES® 2019 Innovation Awards Honoree for the
OceanMedallion™. A revolutionary wearable device that contains a proprietary blend of communication technologies, the OceanMedallion enables the
world's first interactive guest experience platform transforming vacation travel on a large scale into a highly personalized level of customized service.
The prestigious CES Innovation Awards honor outstanding design and engineering in consumer technology products.
Additional information can be found on www.carnival.com, www.princess.com,
www.hollandamerica.com, www.seabourn.com, www.pocruises.com.au, www.costacruise.com, www.aida.de, www.pocruises.com,
and www.cunard.com.
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